(Read ebook) File size: 28.Mb

Music Marketing: Press, Promotion,
Distribution, and Retail

BERKLEE PRESS

R RS

Par Mike King
ePub | *DOC | audiobook | ebooks |
Download PDF

Dtails sur le produit Rang parmi les
ventes : #580503 dans eBooksPubli le:
2009-08-01Sorti le: 2009-08-01Format:
Ebook Kindle

¥ 8% ¥ ¥ ¥ ¥ X ¥ ¥ X R ¥ XK (Read ebook) Music Marketing: Press,

PHESS PRUM OTION Promotion, Distribution, and Retail
" n
DISTHIBUTION Par MikeKing: Music Marketing: Press,
L | Promotion, Distribution, and Retail before
purchasing it in order to gage whether or not
: it would be worth my time, and all praised
' Music Marketing: Press, Promotion,

Distribution, and Retail:
N oM OB M M M M M ¥ B B M M

MIKE KING

T T EEE R RS

& Download &) Read Online

Description :

Prsentation de I'diteur(Berklee Press). Sell more music! Learn the most effective marketing strategies
available to musicians, leveraging the important changes and opportunities that the digital age has brought to
music marketing. This multifaceted and integrated approach will help you to devel op an effective worldwide

marketing strategy. Step by step, you will develop an active marketing plan and timeline tailored to your
unique strengths and budget. you will learn to time your marketing campaign effectively, publicize your


http://f3db.com/pub/links.php?id=B00305HDI4

music to traditional print outlets and emerging online opportunities, understand the current opportunities for
online, satellite, and terrestrial radio play aswell as navigate various retail and distribution options, both at
brick-and-mortar and online options, such as iTunes, Rhapsody, and other services.Prsentation de
I'diteur(Berklee Press). Sell more music! Learn the most effective marketing strategies available to
musicians, leveraging the important changes and opportunities that the digital age has brought to music
marketing. This multifaceted and integrated approach will help you to devel op an effective worldwide
marketing strategy. Step by step, you will develop an active marketing plan and timeline tailored to your
unique strengths and budget. you will learn to time your marketing campaign effectively, publicize your
music to traditional print outlets and emerging online opportunities, understand the current opportunities for
online, satellite, and terrestrial radio play aswell as navigate various retail and distribution options, both at
brick-and-mortar and online options, such asiTunes, Rhapsody, and other services.



